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Make It Fun!Make It Fun!

Barbie and Tanner
Scoop the Poop behaviors

Barbie feeds Tanner little
Brown biscuits then uses
Her new magnetic scooper
To clean up after her dog



Ask Your Doctor ScorecardAsk Your Doctor Scorecard

• Americans like to 
take surveys

• Easy to figure out 
stroke risk

• Helps you Ask Your 
Doctor about stroke



Involve Prominent PeopleInvolve Prominent People

• Identify all your 
target audiences

• Primary Care 
Providers

• Public at large



Tailor Your Program for Tailor Your Program for 

Greatest ImpactGreatest Impact

• What works in Nashville may not work as well in 
Little Rock

• Ask Your Doctor involves input from:

– Stroke Center Network Hospitals

– Public Health Officials

– Primary Care Providers

– Stroke Survivors

– Other Interested Parties



Pilot Program

• Ask Your Doctor began in Stroke 
Belt

• Piloted for 4 years

• Revised for stickiness of national 
message



Ask Your Doctor Pilot 
Publication Results
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It’s the Consumer!

As Gerard Hastings put it so succinctly 
in his article: Ten Promises to Terry

“It is a philosophy that has 
revolutionized  business by putting the 
consumer and the stake holder at the 
center of the business process….every 

effort is made to understand and 
satisfy our needs…”

Article published in SMQ/Vol.XII/No.2/Summer 2006


